
Meta Tags



 		Meta tags have never been a guaranteed way to gain a top ranking on crawler-based search engines. Today, the most valuable feature they offer the web site owner is the

ability to control to some degree how their web pages are described by some search engines. They also offer the ability to prevent pages from being indexed at all. This page

explores these and other meta tag-related features in more depth.Meta tags are not a magic solution. What are meta tags? They are information inserted into the "head" area of

 your web pages. Other than the title tag (explained below), information in the head area of your web pages is not seen by those viewing your pages in browsers. Instead, meta

information in this area is used to communicate information that a human visitor may not be concerned with. Meta tags, for example, can tell a browser what "character set" to use

 or whether a web page has self-rated itself in terms of adult content.


				
				In the SEO community, it’s pretty much accepted that that the only use left for the meta keywords tag is to target misspellings. For example, say you’ve optimized your

site for the keyword “socks”. Perhaps you’d like to also rank high when people accidentally type in “sokcs”, but you don’t want to misspell it on your page and look bad.You could

include “sokcs” in your meta keywords tag, and you may be able to obtain some ranking based on that. But honestly, now that search engines endeavor to correct mistakes (e.g.

“Did you mean: socks“), most people would be more inclined to click on the correct search term than on a result of their mistaken query.  Therefore, you’ll probably get very few

clicks from most misspellings. Therefore, the time spent on your meta keywords may very well be wasted. Therefore, you can safely forget about the meta keywords tag!
