SEO

    SEO or search engine optimization is the process of improving the volume or quality of traffic to a web site from search engines. The earlier a site appears in the search results list, the more visitors it

will receive from the search engine. SEO can have all kinds of search types such as image search, local search, video search, vertical search, maps search, news search, shopping search, book search,

finance search, translation search, scholar search, blog search, calendar search, reader search, group search, etc...  All of those things gives the web page web presence internet footprint is another name

for web page presence.  An Internet footprint is the impact an individual, business, organization or corporation has on the World Wide Web and, practicably, the traceable residue that it leaves behind

through this interaction. Internet footprints are starting to be used to supplement interviews by some to research potential employees by examining what they find on the Internet.

	SEO is an acronym for "search engine optimization" or "search engine optimizer." Deciding to hire an SEO is a big decision that can potentially improve your site and save time, but you can also risk

damage to your site and reputation. Make sure to research the potential advantages as well as the damage that an irresponsible SEO can do to your site. Many SEOs and other agencies and consultants

provide useful services for website owners, including:

· Review of your site content or structure

· Technical advice on website development: for example, hosting, redirects, error pages, use of JavaScript

· Content development

· Management of online business development campaigns

· Keyword research

· SEO training

· Expertise in specific markets and geographies.
    
While SEO's can provide clients with valuable services, some unethical SEO's have given the industry a black eye through their overly aggressive marketing efforts and their attempts

to manipulate search engine results in unfair ways. Practices that violate our guidelines may result in a negative adjustment of your site's presence in Google, or even the removal of

your site from our index. Here are some things to consider:

Be wary of SEO firms and web consultants or agencies that send you email out of the blue.
